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Continuing Education Credits

• Continuing Education Units are 

available for many of today’s 

symposiums. To receive CCA credit 

you must sign in before and after each 

individual symposium located at the 

back of the room.



Bringing the Almond Orchard 

Story to Consumers 

Carissa Sauer, Almond Board of California 

(Moderator)

Rory Crowley, Nicolaus Nut Company

George Nicolaus, Nicolaus Nut Company

Annette Maggi, MS, RDN, LD, FAND
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Sacramento Bee Opinion Piece 

Congress can help young farmers 

succeed 

Rory Crowley, Nicolaus Nut Company, Chico

You can follow him on Twitter and 

Instagram @r_p_c86
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George Nicolaus, Nicolaus Nut Company, Chico
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Annette Maggi, MS, RDN, LD, FAND



Traditional Approach to Health & Wellness

©2016 Annette Maggi & Associates, 
Inc.



New Approach to Health & Wellness

At breakfast, I am 
detoxing 

At lunch, I choose 
vegetarian

For dinner, I visit 
locally sourced 

restaurants

©2016 Annette Maggi & Associates, 
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Breaking from Traditional H&W Definition

Traditional Definition

• Nutrient density

• Calories

• Saturated fat

• Sodium

• Sugar

• Portion size

• Fruits and vegetables

• Healthier fats

• Whole grains

H&W Redefined

• Organic/natural

• Sustainability

• Cleansing/detoxing

• Clean labels

• Flexitarian

• Grass fed/Free range

• Water usage in production

• No GMO

• Local

©2016 Annette Maggi & Associates, 
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Food Values are Evolving

Source:  Deloitte Food Value Equation Survey, 2015

Price 

Taste 

Convenience

Safety

H&W

Social Impact

Experience
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Healthy Living: Refreshed & Redefined

Personal 
Health

Planet 
Health

Animal 
Health
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The Whole Supply Chain Matters

Grower Processor

Pa
ck

er
 &

 s
h
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er Food 
Company

Retailer

What are the inputs and outputs at each stage of the process 

and how are they managed?
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Call to Action for Almond Growers
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Farm and ranch families comprise 

just 2% of the U.S. population.
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Source:  Consumer Perceptions of Food Technology Survey, IFIC , 2014
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Source:  Consumer Perceptions of Food Technology Survey, IFIC , 2014
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Which story is louder?
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Make Your Voice Heard
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Make Your Voice Heard
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Case Study:  Martori Farms, Kroger 

& H-E-B
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Case Study: 

Zweber Farms



The Bottom Line

• Focus messaging on consumers’ expanded definition of healthy living

– Personal health

– Animal health

– Planet health

• Control the source of information to the consumer

– Open your doors

– Tell your story

• Build consumer relationships centered around food, nutrition and 

agriculture

– Make it authentic and personal

– Engage in real time

– Expand digital presence

– Leverage your supply chain
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Annette Maggi, MS, RDN, LD, FAND

annette@annettemaggi.com

@annettemaggi

651.485.7787
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Thank you!



Panelist Discussion



44 Days of Harvest on Instagram



Brian Wahlbrink
Sperry Farms, CFO and Co-Owner

Showing the day-to-day grower life to his 

family and friends









“A lot of emotion 

went into that shot. 

That was the last 

row of harvest, and 

there's so much 

that goes into it. 

My posts during 

harvest 

represented the 44 

days of work done 

here.”



232 v i d e o  v i e w s

803 l i k e s

44 I n s t a g r a m  p o s t s

41 c o m m e n t s







Questions ? ?



Almond Ambassadors

• Digital Truth Team

• Media Spokesperson

• Speakers Bureau

• Orchard Tours
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facebook.com/AlmondBoardofCalifornia @almondboard



Use #AlmondConf to be 

part of the conversation on 

Facebook and Twitter. 



Sign Up or Recommend an Almond Ambassador

Name:

Business/Organization:

Phone Number:

Email:

[Please check the category of 

interest]
I want to participate 

I want to recommend a grower or 

allied industry member

Media Spokesperson    Discuss 

almond growing including important 

production and environmental issues 

with the media.

Digital Truth Team                   Share 

information about almond production 

through social media and help 

respond to misinformation online. 

Speakers Bureau                           

Present at community service groups 

throughout the growing region about 

the California almond industry.

Host Orchard Tours

Give tours of your orchard to 

interested parties like food 

professionals, bloggers, Open your 

orchard 

Make Your Voice Heard



Thank you!

Carissa Sauer, APR

Industry Communications Manager

Almond Board of California

209-343-3284 | csauer@almondboard.com


