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Japan Is about of the United States. Japan is 377,915 km?2 (United States is 9,833,517 km?2).

Japan IS of the United States. Japan has 126.5 million people (United States has
327.2million people).




JAPAN OVERVIEW

Language Capital Population
Japanese Tokyo Bl L
The only country that uses Japanese 13,686,371 10t largest population

(10% of total population)

Land Size GDP Rank GDP Per Capita | Population Growth Rate

364,560.. 3¢ 241 -0.24.

Similar to California 5,176 trillion USD $ 44,565 USAis +0.7%



population 16%



SOUTH KOREA OVERVIEW

Language

Korean

Both South and North Korea use
Korean

Land Size

100,364...

Similar to Virginia

Capital

Seoul

11,492,800
(22% of total population)

GDP Rank

171¢th

1,657 trillion USD

GDP Per Capita

23th

$ 41,350

Population

O Lion

28 largest population

Population Growth Rate

+0.4.

USA is +0.7%






Korea

11th largest export market for US almonds, (56.9
million lbs. in CY 2018/2019)

KORUS FTA is already in effect, in-shell and
shelled almonds pay 0 % duty

So far, regulatory regime in terms of inspections
has been quiet

Aflatoxin rejections in Japan have triggered
increased surveillance in Korea. To date, no
rejections have been notified. Despite this, as of
7/8/2018, almonds were added to the
mandatory import surveillance list in Korea.
ABC is tracking MRL issues for different
compounds

Japan

5th largest export market for US almonds (81
million lbs. CY 2018/19)

US/Japan FTA coming soon; good news for
almonds

Stiff regulatory regime: 100% inspection of
almond consignments. Lots of Aflatoxin
Rejections this year



Almond Duties under Korea-US FTA

Shelled almonds 0% duty
Inshell almonds 0% duty
Almond flour 0% duty
Preserved 9% duty

Paste 6% duty

Maximum Residue Levels MRLSs

(71) MRLs are established or default MRL is okay

(4) Proposed MRLS — Cyclaniliprole, Fenazaquin, Methoxyfenozide
Pyrimethanil

(17) Temporary MRLs will expire Dec 2021 — Permethrin, Clofentezine,
Fenbutatinoxide, Piperonyl butoxide, Pyrethrins, Simazine

Default MRLs at 0.01ppm - Oryzalin, norflurazon, propylene oxide




Almond Duties under Japan-US FTA

______In-shellalmonds  0802.11.2006 24% O%EIF
________ Shelledalmonds  0802.12.200.5 ~  24%  O%EF
________ Roasted almonds ~ 2008.19.2222 5%  O%EF
10% EIF;
Almond meal 1106.30.200.2 15% 7.5% Year 2; 5% Year 3;

2.5% Year 4, 0% Year 5

20.4% EIF;
18.2% Year 2; 15.9% Year 3;
13.6% Year 4; 11.4% Year 5;

(o)
Almond paste 2007.99.229.1 25% 9.1% Year 6. 6.8% Year 7.
4.5% Year 8, 2.3% Year 9;

0% Year 10
S 520 JPY/kg EIF;
R Almond Ol 151590520 10400PYKe 5 60 spv/ig Year 2; Free Year3

Almond hulls for animal feed 2308.00.000 Free Free

*EIF = entry into force. The effective date for the agreement has yet to be announced; however, it is understood that the
Administration is aiming for an implementation date of on/around January 1, 2020.




Latest Aflatoxin Inspections

To date, 25 consignments rejected for Aflatoxin; Only Option at present
is to Return to US

This information is public on the MHLW website.

Japan is still inspecting at the 100% level

MHLW unwilling to engage with industry on “policy” matters

Trade supportive of ABC initiative

Recent meetings in Tokyo with USDA/FAS agreed to a strategy —
workplan now being developed

ABC working with FAS to engage MHLW

Hoping to build on success of EU recognition of equivalent systems

50
Japan Aflatoxin Violations
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A LA CENTELLA ASIATICA

SOIN ILLUMINATEUR
DU VISAGE
HAUTE DEFINITION

PERFECTEUR DE PEAU
HIGH DEFINITION

RADIANCE
FACE CREAM

SKIN PERFECTOR

BROAD SPECTRUM
SPF 25 SUNSCREEN
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Share of Umbrella Category Value Sales

7%

6%

5%

4%

3%

2%

1%

0%

/

2011

BB / CC CREAMS AND FACE MASKS

2012 2013 2014 2015

e==m=me BB/CC Creams’ share of Facial Cosmetics

2016 2017 2018 2019 2020

Face Masks’ share of Facial Skin Care

Source: Euromonitor International
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ALMOND
MASK PACK

REAL FRESH TROPICAL MASK PACK ALMOND
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OUR KEY MESSAGE

Japanese like to say “li Ne” (“li" pronounced
like the letter “E”) or “That’s really good!”
The phrase is used to express enthusiasm
and agreement.

The letter “E” sounds like
the Japanese word for good

“E” is also a play on words
with “Vitamin E”

The “E Ne!” catchphrase demonstrates the
almonds with their “Vitamin E” are “good”
for your daily routine
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FY18/19 JAPAN
ACTIVITIES

In order to communicate to our target
audience of women in their 20s and 30s

And deliver the health and beauty benefits
of almonds in a memorable and fun way.

What did we do?
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Nutrition Research Outreach

Almond Orchard Tour Almond Orchard Tour

HUTAIL =T - F—E> R KHDEH |
T RTE® [BEOIEHICENRDS]
mMER X SBHAL

SEONEMYEIEXREMITVSNUITANTR
FT~TEYF. B{f, 1 00T -H-momins. S
SENUNICI 0N R LS. HRICESORTHHR
EWDEFNLGERAETED, S3lE 1 0F, JCW
BT | (IRLOB.

THHERT -T2 X
""9"*1 '31-1'1 Ll
céHELY . DUTRIL

FRUT-FRIBNTE %
AR T NT EIRET R,




T e v Q0

MERO7Z—EVF

Consumers

(“ﬁ?" higuccini « Following

ﬂ ROBTA .
HUTAINZTT7—ED RBENSA T ADHPDE
UTT7—EYRUERESEULE— | HAR. EATEN
TET MEBREBRBVEWTRVRATHIE ! T

B BUSMDEKRUVDSENZED | FARTHEE

[ERDIEBE#ATART—ER#HUTAIN=TT7—FE

higuccini Today's breakfast

SEOBCFAG
BEE. EE3UB0.
B l3A, BOBIT.
JOvaU—-0sfz.
BFAE. FO4TIL—
#. 7—EVR #F-X,

R e
/> #7wYdDH

=

EOR #R7-ER
#washoku

yamakifuckingsouma ¥£L 14K
PN T

| JORU

€} Liked by saya_wo and 12,205 others

S8 REE 2T 0y T U— A
S #pF—X #HUTAIN=T T —

#japanesefood #japanesebreakfast

nds

& chiyokorin7019 « Following
— BY 77> K (ALMOND) A&AKE
=
\& chiyokorin7019 S &EE—E(ICLE
Y ETE52T3@
LOTABLLK T, FELBHSAD
DIZTAEP@

1 HIRLY Sy MRFI-—F #8F
>3y M7—EXFOR#HYTA
L=FT7—E> F#7—EL FRA
—W#7—EL RLYE#(T#/(
IO #RFARERERD Tz #%
FARTR F#PR RAFA #71
FARRA—VENT N T TO#
f < RA—YRITSIFRA—YT >
TN SIS —#EEEAF ST TFALS

TFN#RRZFED#0Zmall
—

=

908 likes

— G ZEIELIOHOLEE (KR)

ZIAIX}: Almond Board (2] - 108 242 - @
» ST iRl
= o EEsR
ol =M Stoll 2735| AT mRo= S22t 250] SHe. o
ARBSHE SEo|L 2M0j o2 E o2 W 2 EOES A8 2MQ
\ =S UL PMTA HEINIER Y S22 SE ST 22 5 ALY
Uch @




ALMONDS: -

+10
~ points

Best Nut for
Beauty
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Focus on natural BEAUTY
benefits of almonds
that are distinct from other

nuts

Skin health
VITAMIN E Hair health

8mg, 67% DV Aging prevention

Fiber Gut healthy

Weight management
4g, 16% DV Satiety

PROTEIN Muscle development

Weight management
6g Satiety
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ALMONDS BEAUTY CAMPAIGN in S. KOREA
Live Life Beautifully

Almonds are viewed as the perfect beauty snack for enhancing inner and outer beauty
Consumer perception = Our positioning of “Live Life Beautifully”

FY1819 FY1920

©) rme  JAS

N
Engage Our Target “hare Our Almonds Story
Audience With Our Target Audience

Ca FY1718

Tell Our Almonds Story

Discover Show Share
My Beauty Your Beauty Our Beauty

Beauty Snack Beauty Snack “oriect Beauty Snack

Vitamin E Vitamin E as a Strong Antioxidant

Vitamin E Plant Based Protein Ideal Plant- Based Protein Source

Almonds, Almonds, Almonds,
My Beauty Secret Your Beauty Secret Our Beauty Secret
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FOLLOW US
W {106

Facebook Naver Blog
www.facebook.com/almondsKR blog.naver.com/almondskr
Instagram Online references
www.instagram.com/almondskr/ Almond Korea website (almonds.or.kr)
Twitter

twitter.com/AlmondsKR






S e
o e
ae L - .wm”
= Y
yo
-

&
© <
M @©

.

L=
© n — )
Y T 2

nll
> E o
n<<m

-
A
o

P %
S ILEs




