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Korea Quick Facts

BUSINESS & ECONOMY

11th Biggest Market by GDP

51 million population

28th by GDP per capita

17 Korean companies in Fortune 500
2.8 percent: Growth outlook for 2016
5th largest exporter in 2015

CULTURE

Vibrant K-Pop and “Korean Wave”
Fast adoption of new technologies
Sluggish economic growth

presenting less opportunities
for the young

MEDIA

12 National Dailies
10 Business Dalilies
100+ Regional Dallies
4 Newswires

6 Terrestrial TV

150 Cable TV

1500+ Online News

Trust in Business:
Low

Level of
Government
Transparency:
Medium

POLITICS

President’s ruling party
losing parliamentary
majority in

General Election (04 °16)

Approval rates of the
President Park quickly
sliding down

Increased uncertainty
and difficulty in building
consensus















I Today’s Panel

» South Korea - Influencing Global Trends
— Laura Morin, Sterling-Rice Group

e South Korea Trend in Action
— Murielle Kim, Edelman

* Program Update
— Melissa Mautz, Almond Board of California
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TRE OREAN WAVE


Presenter
Presentation Notes
Picture Source: http://www.kmall24.com/k-culture.html
The term "Hallyu" (한류) in Korean, was coined by the Chinese to describe the spread and influence of Korean Pop Culture across the globe since the 1990s



“It would not be an exaggeration to say that
Hallyu Is the world’s biggest, fastest
cultural paradigm shift in modern history.”

— Euny Hong


Presenter
Presentation Notes
Picture Source: http://www.kmall24.com/k-culture.html


Miracle on the Han

The period of rapid economic growth in South Korea after the Korean War

Asian Financial Crisis / K-pop trends in Paris
Korean War to Keangju SM JYP Entertainment K-pop trends in /
War Wealth Uprising Entertainment Japan Gangnam Style
The The Seoul
Student Yushin Era Olympics K-pop YG
Revolution is Born Entertainment The “Big Three” Today
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Presenter
Presentation Notes
Picture Source: http://allkpop101.rssing.com/chan-58018701/all_p5.html
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Picture Source: http://www.kmall24.com/k-culture.html
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I Traditional Korean Music

» Pansori — musical storytelling performed
by a vocalist and a single drummer

 Namsadang Nori — male performers that
sing, dance, plate spinning, mask
theater, puppet theater, drum, and gong

 Arirang — folk song sung by Korean
people since olden times

@gmiifbmia
almonds

Almane Baard of Califarnin

20 Source: www.korea.net
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Presentation Notes
Picture Source: http://www.korea.net/AboutKorea/Culture-and-the-Arts/UNESCO-Treasures-in-Korea
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SETEN
SHINEE

Began in 1992
GIRLS uEHEFL%TJ%?

Music that is a combination of East AT
meets West

Become a subculture within South Korea

Equal parts music and choreography
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Almane Baard of Califarnin
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Presentation Notes
Picture Source: http://allmyliesarewishes.tumblr.com/post/41920141800/the-color-of-kpop


I No. of views of Korean music videos by country reioa: san 110 may 1, 2011
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Presentation Notes
Picture Source: http://allkpop101.rssing.com/chan-58018701/all_p5.html

K-pop infiltrates Karaoke because of its catchy lyrics and dance moves 
In 2012, Korea's pop culture revenue was $4.8 billion
Generates heavy fan base in Japan 
“K-Culture” rapidly spreads across Asia 






K-Drama

« Korean drama (Hangul: $t=E 20t
hanguk deurama) or K-drama refers to
televised drama, mainly made up of
miniseries in Korean

» Korean TV dramas appeared as both a
cultural and economic imperialism of
East Asia in the late 1990s

* Seen as a new and indirect
way of advertising

» Wildly successful across Asian countries

'&.__» califormia
Source: ‘Korean Wave' — The Popular Culture, Comes as Both Cultural and Economic Imperialism in the East Asia by Xiaowei Huang almonds

Almane Baard of Califarnin



Presenter
Presentation Notes
Picture Sources: http://geekout.blogs.cnn.com/2012/06/22/the-jump-from-j-drama-to-k-drama/
http://pngimg.com/img/objects/tv

http://post.naver.com/viewer/postview.nhn?volumeno=3817241&memberno=1972495&vtype=vertical
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I Traditional Korean Attire

* Hanbok is the traditional attire of the
Korean people

* Worn daily up until just 100 years ago,
now only worn on festive occasions

 It's shape and vibrant colors, have had a
major impact on the modern fashion
industry in Korea
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26  Source: www.visitkorea.or.kr
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Presentation Notes
Picture Source: http://magazine.seoulselection.com/2015/06/27/hanbok-promenade/

http://blog.naver.com/sexydud/150121719738

B
I K-Fashion Forward

SEQUL
e FASHION ¢
WEEK

* Top five fashion weeks next to
New York, Paris, London, Milan
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27 Source: Seoulistic and Seoul Fashion Week
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Presentation Notes
Picture Source: https://www.youtube.com/watch?v=dXIpAZN5wik

Cites: http://www.seoulfashionweek.org/aboutsfw/
https://seoulistic.com/things-to-do-in-korea/shopping-in-seoul-28-korean-clothing-brands-to-buy/2/

http://www.seoulfashionweek.org/season/2017_ss/
http://www.seoulfashionweek.org/season/2017_ss/

BEAUTY
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Carlng for your skiftis the
“ultimate investment”


Presenter
Presentation Notes
Picture Source: http://www.forbes.com/sites/thecut/2016/09/09/whats-next-in-korean-beauty/#36f416bd46db
Korean women are famed for having the most rigorous skin care regimens in the world
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I Beauty Standards

High eyebrows with a sizeable distance from the eyes

Double eyelids

Heart shaped face

Pale white perfect skin

(4 california
almonds

Almane Baard of Califarnin

30 Source: The Korean Standard of Beauty and Elle


Presenter
Presentation Notes
Picture Source: http://www.forbes.com/sites/thecut/2016/09/09/whats-next-in-korean-beauty/#36f416bd46db
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I South Korean beauty products are trending throughout the world

HAIR
THERAPY

F co '
e =

&

clStion

e Korean Standard of Beauty and Elle



Presenter
Presentation Notes
Picture Source: http://www.marieclaire.com/beauty/makeup/advice/g2807/cult-asian-beauty-products-you-need-in-your-life/
Trends 
BB creams first launched in Korea before the US
CC Cushion – Color Control Cushion Compact 
Double Cleansing 
Essence – liquid concentrate mist  
Ampoule – concentrated targeted skin treatments  
Generation Sheet Masks 
Eye cream 
Emulsion – facial moisturizer 



“South Korea is like the next
epicenter of pop culture in Asia”

Almane Baard of Califarnin
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Presentation Notes
Picture Source: http://www.kmall24.com/k-culture.html


I South Korea | Trends in Action

Murielle Kim, Edelman
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Presenter
Presentation Notes
As Laura said ealier, 


South Korea Trend in Action

K-Beauty K-Food
| [KOREAN
\ CUISE
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Presenter
Presentation Notes
As Laura said K-trend is a big boom in Asia.
Fashion, music, food, movie, and tv drama and you name it!



How can K-Drama Influence Global Consumers?

The influence of Korean Drama has been unprecedented
Korea mania expands in Asia, items featuring in South Korean TV drama in high demand among
consumers

Product Placement (PPL) influences audiences using “planned and unobtrusive entry of a branded
product into movies and dramas”

Product Placement (PPL) examples

‘7{{"

o o \

Wheat Thins PPL on “The Colbert Report” Apple iPad PPL on “Modern Family” CocaCola PPL on “American Idol”


Presenter
Presentation Notes
PPL is a common way for advertising in S.Korea and is very effective



ABC PPL in K-Drama, Starting in 2013

e ABC sponsored South Korean Drama PPL every year since 2013
e PPL is a common way for advertising in South Korea and is very effective

Heirs, 2013 Neildo Cantabile, 2014 Make Woman Cry, 2015


http://blog.naver.com/lleizeizll/150181111246

ABC PPL in K-Drama, 2016

e Descendants of the Sun was the most popular drama of the year
e ABC sponsored PPL for the Descendant of the Sun in 2016

Story angle
A love story between a medical doctor and

a solider who throw themselves into disaster- : g, TN 2
stricken areas to save lives o e A -

§ 2

g 0 g orm 2 KBS 2TV BARESWY
The drama will depict their sacrifices in

desperate situations, while showing them t ﬁ ’ 6‘4/

bond and growing to care for each other.

Descendant of the Sun, 2016



Success factors of ‘The Descendants of the Sun’

Story angle Top Star Actor and Actress  Global Network

A love story between a medical doctor and a solider K-Star Song Hyeg-yo(actress) and The drama was pre-filmed and translated into
who throw themselves into disaster-stricken areas to Song Jung-gi(actor) played the main different languages before the launch, and
save lives roles in the drama

released in Asian countries at the same time



‘The Descendants of the Sun’ Syndrome in World

e 32 countries secured the copyright on the Descendants of the Sun

e Including China, Japan, UK, France, Italy, Germany, Sweden, Spain, Belgium, Russia, Finland, Turkey, Iran,
Taiwan, Hong Kong, Philippine, Vietnam, US, Singapore etc.

°

I WAL

Total 184 million USD

Advertisement Effect Value 53

i

#

Top viewership in Korea 30.4%

Copyright exported to 32 NAtioNS in Asia
Copyright profit 8 mil

OST revenue 2 Mil

PPL revenue 30+ mil

Total 1.1mil video views in China
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‘The Descendants of the Sun’ Global Media Results

Leading media from all over the world covered the success of “The descendants of the sun”

» Especially it swept Asian media

BasTAsA S ‘ AslA : s U Even Thai PM is gripped by

EAST ASIA
‘Descendants of the Sun’ fever

Mandarin cover of
Descendants Of The Sun’s
theme an online hit for Kelly
Poon

Place your [ETEISENE
Korea's ‘Descendants of the
Sun’ TV series rakes in Chinese,
Japanese cash

t to watch finale of South Korean military
‘Descendants of the Sun’ this week

0oooo

Hong Kong hailand Asia Ti . .
South China Morning Post Thailand Asia Times Malaysia Malaymail

hina's Fascination With TV
ar Dramals Poised to Draw
Tourists to Korea

Des: its of the Suiis the latest Korean pop culture export.

NEWS

Asia_ Cim  bda

Descendants of the Sun: the Korean
military romance sweeping Asia

Descendants Of The Sun star
K-drama fans can now tour natural for me to be in a soldier's
‘Descendants of the Sun’ filming

locations

Singapore Straits Times

Indésia ) '
The Jakarta Post US Bloomberg



‘The Descendants of the Sun’ Syndrome in Asia

Earned over 70,000 media coverage
Diverse social contents were created and buzzed social network

20712 2, el $07 G2 S Chl 2t
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‘The Descendants of the Sun’ Results in CHINA

* Viewed over 2.9 billion times on IQiyi, official streaming site in China
e 7.5 billion hits on Weibo (Chinese popular microblogging website) to search the drama
* 1.4 billion Chinese people clicked the drama for 5 times to watch the drama.

2.9 billion views on iQiyi I . . 1.4 billion Chinese People
Official streaming site in China 7.5 billi ol X 5 clicks

i
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‘The Descendants of the Sun’ Results in JAPAN

 NHK, Japanese national public broadcasting organization, analyzed The Descendants of the Sun syndrome
« NHK specially featured The Descendants of the Sun for the Japanese viewers
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‘The Descendants of the Sun’ Results in VIETNAM

Ranked no.1 among most discussed drama on social media in Feb-Mar 2016 in Vietnam.
The drama led to several trends which drawn public interests & attention

Mobile app that allow users to take photo with animated stickers of Karean army uniforms like main male characters
New wedding photo trend with the drama theme for the brides

Those trends and syndromes were covered by major media in Vietham

"Héu dué mat mo"” va "Hau dué mat troi”

The Descendants of the sun themed wedding photo The drama image compose application

(like snapchat)



‘The Descendants of the Sun’ VIDEO 1

e Story angle: Dr. Song eats almonds as he is looking for some documents for charging his energy and recovery to health
* Line: “(Eating Almonds) | am eating this, since you need a lot of strength and energy for this work”
» Key Message: A handful of almonds will keep you fully charged and readying you to get the most out of your day







‘The Descendants of the Sun’ VIDEO 2

» Story angle: Fellow soldiers cheer the examinee up with almonds
» Line: “(Putting some almonds into mouth) Let’s eat well to get a lot of energy and do well on the test. Good luck!”
» Key Message: A handful of almonds will keep you fully charged and readying you to get the most out of your day







‘The Descendants of the Sun’ VIDEO 3

» Story angle: Early morning after a long over night work day
* Line: “(Putting some almonds into mouth) | am eating almonds to charge my energy. You should have some too”
* Key Message: Almonds will charge you in the morning







Other Drama PPL of 2016 — ‘Five Children’ VIDEO

o Story angle: Main characters eat almonds because it is a healthy snack and anywhere snack. Parents and
lovers give almond as a gift for showing their love and caring

» Key Message: Almonds are a trendy and convenient snack that keeps me charged throughout the day.







Other Drama PPL of 2016 — ‘One More Happy Ending’ VIDEO

e Story angle: One of the main characters, who has trendy fashion tastes always eats almonds because it is an
anywhere snack and it's a snack which can support diet

« Key Message: Almonds are a trendy and convenient snack that keeps me charged throughout the day.







I South Korea | Program Update

Melissa Mautz, Almond Board of California
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Our challenge in South Korea...

INCREASE THE
CONSUMPTION OF
ALMONDS AS A
[mid-morning]
SNACK

ALMOND
TIME!

| DIFFERENTIATE
3 ALMONDS FROM
| OTHER NUTS


Presenter
Presentation Notes
In addition to positioning ourselves as a trendy and healthful snack, we need to really spend time educating the consumer and media on when to eat almonds.   Because they are confused.

As identified in our strategy work, mid-morning is the best time of day to enjoy their daily almond snack and to differentiate ourselves from the competition.  For example, peanuts are still considered a bar food.

So our core campaign message that we repeat time and time again is to enjoy almonds at the mid-morning occasion.  


Marketing Program --- Lead Consumers’ Action

o ., GHARGE
campaign ) YOUR DAY!

The campaign aims to effectively present w IT H
‘how to use’ and ‘when to use’
It ends up to lead consumers to activate in their daily life,

Particularly, they change or create habit
by adopting almonds in their daily life







Program Overview

Drama PPL
Informative TV PPL

Ofeec fol :
Health professional

Spokesperson outreach

Digital/Influencers L ner

events

Photography

Media outreach

Food Magazine

Lifestyle Magazine

E-newsletter




Almonds and Fashio

“it” snack at S
by providing &




Almonds and Beauty

« Held an second wave ABC'’s key campaign “Charge Your Day” by leveraging management pop-up store
e Utilized spokespeople ‘Beauty Charger’ Haena Song

Beauty Charger: Haena Song



Almonds and Health

Prepared a fitness class under the theme of “Charge Your Day” to deliver fitness related almond
key messages and the main campaign message of ‘Charge Your Day with A Handful Almonds a
Day’ to influential targets by providing a almond-snacking experience in the form of a fithess class
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Almonds and Sustainability

e Drive awareness and deliver almond-shacking messages to selected top tier media.

e Orchard tour provided media to experience and learn about ABC'’s 4 key messages:
Health, Research, Lifestyle, and Sustainability. Each activities during the orchard tour
represented team ABC’s key messages.

T

CHILLING WITH ALMONDS.
o L e e

Media orchard tour

Media coverage from orchard tour
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Almonds and Media

e PPL is a common way for advertising in South Korea and is very effective
e ABC sponsored varies media including informative TV show, entertainment show, and K-drama
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Almonds and Research

Drive almond vitamin E message, weight management, heart health message based on Research
Developed info graphic to deliver scientific message in a easier way effectively

Content photography related to Vitamin E, Weight management



Integrated
Digital

ABC website, Facebook
Instagram, Twitter, Naver Blog
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FACEBOOK

California Almonds Facebook page in Korea develops content centered around almond
key messages and covers four main categories of health, beauty, fithess and snacking.
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INSTAGRAM

Through Instagram, California Aimonds in Korea develops content that presents ‘visual

storytelling’ and ‘snacking inspiration’ and communicates almond key messages through
beautiful imagery in line with seasonal themes.

Content focuses on almonds in lifestyle visuals that communicate almonds as a trendy
shack and furthermore inspire snacking on almonds in daily life.
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NAVER BLOG

California Almonds Naver Blog channel covers a broad range of categories:
health, beauty, fithess, snacking and even recipes to targeti@ur blog audience.
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TWITTER

Content is focused on sharing almond news and benefits
backed by research to build credibility of almonds
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WEBSITE BLOG — ALMOND STORY

California Almonds website features a blog called the ‘Almond Story’ that shares
content about California Almonds consumer event activities and seasonal
almond-snacking tips.
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FOLLOW US

Facebook

www.facebook.com/almondskKR

Instagram

www.instagram.com/almondskr/

Twitter

twitter.com/AlmondsKR

Naver Blog
blog.naver.com/almondskr

Online references

Almond Korea website (almonds.or.kr)
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